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DETAILED ACTION 
Specification 

1 . The title of the invention is not descriptive. A new title is required that is clearly 
indicative of the invention to which the claims are directed. 

2. The disclosure is objected to because of the following informalities: On page 2, line 30 of 
the specification, ". . .system headed, a broadcast . . . should read " . . .system headend, a 
broadcast ... ." Appropriate correction is required. 

Claim Rejections - 35 USC § 103 

3. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth in 
section 102 of this title, if the differences between the subject matter sought to be patented and the prior art are 
such that the subject matter as a whole would have been obvious at the time the invention was made to a person 
having ordinary skill in the art to which said subject matter pertains. Patentability shall not be negatived by the 
manner in which the invention was made. 

4. Claims 1-5, 9 and 1 1 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Mayer (US 5774534) in view of Nemirofsky et al. (US 5761601). 

As to claim 1, Mayer discloses in a system for scheduling advertisements for 
presentation to users on their television equipment (see Mayer, col. 2, 11. 30-43 for ad 
scheduling, col. 3, 11. 39-43 for ads on TV equip, and fig. 1,), a method comprising: 
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receiving a plurality of digital interactive advertisements (see Mayer, col. 7, 11. 34-37 for 
plurality of ads received, col. 13, 11. 42-47 for interactive ads e.g., the user holds an 
"interactive call" with someone from the supply side to give specific info); 

Mayer does not teach receiving electronic orders, however, Nemirofsky, who 
discloses distribution of ads to businesses, does teach receiving electronic orders from 
customers for certain interactive advertisements that the customers desire to have 
displayed to the users (see Nemirofsky, col. 18, 11. 28-62, e.g., a playlist contains 
instructions on scheduling of ads (which ads to play and when to play them based on 
point of purchase promotions, col. 1, 11. 34-40) received via a host computer (i.e., 
electronic orders) from the stores where they are to run); 

and scheduling how the interactive advertisements are displayed on the television 
equipment of the users based on the electronic advertisement orders (see Nemirofsky, col. 
18, 11. 28-62 and col. 19, 11. 3-23 e.g., a dub list is created for updated ad segments 
according to store inventory which may drive the orders). 

Therefore, it would have been obvious to one of ordinary skill in the art at the 
time the invention was made to combine the system of Mayer with the distribution 
system of Nemirofsky so that advertiser and supplier input could be accounted for in the 
scheduling of ads (see Nemirofsky, col. 1, 1. 26-col. 2, 1. 20). 

Nemirofsky teaches that the advertisements are digital (see Nemirofsky, col. 3, 11. 1-4). 
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As to claim 2, Mayer (and Nemirofsky as combined in claim 1) disclose the 
method defined in claim 1 , wherein receiving a plurality of digital interactive 
advertisements includes receiving a plurality of digital interactive advertisements at a 
main computer at a main facility (see Nemirofsky, col. 3, 11. 39-44 e.g., a distribution 
network in fig. 2 has a main computer). 

As to claim 3, Mayer (and Nemirofsky as combined in claim 1) disclose the 
method defined in claim 1, wherein receiving a plurality of digital interactive 
advertisements includes receiving a plurality of digital interactive advertisements at a 
local computer at a television distribution facility (see Nemirofsky, col. 3, 11. 46-51, e.g., 
the store's local host computer may receive and distribute the ads). 

As to claim 4, Mayer (and Nemirofsky as combined in claim 1) disclose the 
method defined in claim 1, wherein receiving electronic orders includes receiving 
electronic orders at a main computer at a main facility (see Nemirofsky, col. 3, 11. 39-45 
and fig. 1, e.g., the invention affords comm. between the ad network and host computers 
and a comm. link runs between the distribution centers and the receiving sites, so the 
main computer could receive a playlist or electronic order). 

As to claim 5, Mayer (and Nemirofsky as combined in claim 1) disclose the 
method defined in claim 1 , wherein receiving electronic orders includes receiving 
electronic orders at a local computer at a television distribution facility (see Nemirofsky, 
col. 3, 11. 39-45 and fig. 1, e.g., the invention affords comm. between the ad network and 
host computers, so the host computer could receive a playlist or electronic order). 
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As to claim 9, Mayer (and Nemirofsky as combined in claim 1) disclose the 
method defined in claim 1, further comprising determining a price for electronic orders 
(see Mayer, col. 15, 1. 62-col. 16, 1. 10 and fig. 8). 

As to claim 11, Mayer (and Nemirofsky as combined in claim 1) disclose the 
method defined in claim 1, further comprising determining a price for electronic orders 
based on how the interactive advertisements are scheduled to be displayed (see Mayer, 
col. 15, 1. 62-col. 16, 1. 10 and fig. 8; e.g., the time slot when the ad is to run may 
determine the particular price for that ad, see the range of prices across time periods in 
fig. 8). 

5. Claims 13-16 are rejected under 35 U.S.C. 103(a) as being unpatentable over Mayer (US 
5774534) in view of Nemirofsky et al. (US 5761601) in further view of Alexander et al. 
(US 6177931 Bl). 

As to claim 13, Mayer discloses a system for interactive ads displayed on TV 
equipment and Nemirofsky teaches electronic orders for advertisements (as combined in 
claim 1), 

Mayer does not teach assigning priorities, however, Alexander, who discloses 
systems for advertising and program schedule information, does teach assigning priorities 
includes assigning to at least one of the interactive advertisement more than one priority 
(see Alexander, col. 27, 11. 2-15, ad and page priority may be assigned, for example) 

and displaying the interactive advertisements with the interactive television application, 
wherein each advertisement is displayed on one of the screens in the group to which that 
interactive advertisement is assigned, and wherein the interactive advertisements that are 
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displayed on a screen in a given screen group are displayed based on their assigned 
priorities (see Alexander, col. 26, 11. 45-56, ads may be assigned a specific page (screen 
group) and since priority is then page-specific, a set of the same ads will be successively 
seen on a rotational basis if that same page is accessed multiple times). 

Therefore, it would have been obvious to one of ordinary skill in the art at the 
time the invention was made to combine the system of Mayer with the advertising and 
program scheduling system of Alexander so to segment the screen with specific space for 
ads so that the ads stand out on their own merit (see Alexander, col. 3, 11. 10-17). 

and wherein related screens are grouped into various screen groups, a method 
comprising (see Mayer, col. 2, 11. 30-43 for ad scheduling, col. 3, 11. 39-43 for ads on TV 
equip, and fig. 1, and see fig. 1 of Alexander for various screen groups): 

receiving orders for interactive advertisements to be displayed with the interactive 
television application (see Nemirofsky, col. 18, 11. 28-62, e.g., a playlist contains 
instructions on scheduling of ads (which ads to play and when to play them) received via 
a host computer (i.e., electronic orders) from the stores where they are to run); 

assigning priorities to each of the interactive advertisements (see Alexander, col. 27, 11. 2- 
15, ad and page priority may be assigned, for example); 

assigning each of the interactive advertisements to one of the screen groups (see 
Alexander, fig. 1 e.g., "ad window 1 & 2" represent assignment of ads); 
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As to claim 14, Mayer, Nemirofsky, and Alexander (as combined in claim 13) 
disclose the method defined in claim 13, wherein the interactive television application is 
an interactive television program guide application, and displaying includes displaying 
the interactive advertisements with the interactive television program guide application 
(see Alexander, col. 27, 11. 32-47 and fig. 10A). 

As to claim 15, Mayer, Nemirofsky, and Alexander (as combined in claim 13) 
disclose the method defined in claim 13, Mayer does not teach assigning priorities, but, 
Alexander does teach assigning priorities includes assigning to at least one of the 
interactive advertisement more than one priority (see Alexander, col. 27, 11. 2-15, ad and 
page priority may be assigned, for example). 

As to claim 16, Mayer, Nemirofsky, and Alexander (as combined in claim 13) 
disclose the method defined in claim 13, wherein assigning priorities includes assigning 
to at least one of the interactive advertisements more than one priority (see Alexander, 
col. 27, 11. 2-15, ad and page priority may be assigned, for example); 

and wherein assigning screen groups includes assigning a screen group in combination 
with each assigned priority (see Alexander, col. 26, 11. 45-56, ads may be assigned a 
specific page (screen group) and since priority is then page-specific, a set of the same ads 
will be successively seen on a rotational basis if that same page is accessed multiple 
times or fig. 10A & B where ads are assigned ad window 1 or 2). 

6. Claims 6-8 and 17-20 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Mayer (US 5774534) in view of Nemirofsky et al. (US 5761601) in further view of 
Schein et al. (US 6388714 Bl). 
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As to claim 6, Mayer (and Nemirofsky as combined in claim 1) disclose method 
defined in claim 1, 

Mayer does not teach scheduling by user TV equipment, however, Schein, who 
discloses an interactive TV schedule, does disclose the scheduling including scheduling 
by user television equipment (see Schein, col. 3, 1. 54-col. 4, 1.5, e.g., from schedule on 
TV user may schedule his/her viewing for a period of time). 

Therefore, it would have been obvious to one of ordinary skill in the art at the 
time the invention was made to combine the system of Mayer with the interactive TV 
schedule of Schein so that the user has the ability to schedule viewing or further explore a 
TV schedule from his/her user equipment (see Schein, col. 3, 11. 54-57). 

As to claim 7, Mayer (and Nemirofsky as combined in claim 1) disclose the 
method defined in claim 1 , wherein receiving a plurality of digital interactive 
advertisements includes receiving the advertisements, Mayer does not expressly teach 
the use of an internet connection for transmission; however, Schein does disclose an 
Internet communications connection (see Schein, col. 3, 1. 62-col. 4, 1. 3 e.g., a webserver 
may transmit the info via the web or it may be available for download). 

As to claim 8, Mayer (and Nemirofsky as combined in claim 1) disclose the 
method defined in claim 1, wherein receiving electronic orders includes receiving the 
orders via an Internet communications connection (see Schein, col. 3, 1. 62-col. 4, 1. 3 
e.g., a webserver may transmit the info via the web or it may be available for download, 
i.e., the web could carry the orders from advertiser to content source). 
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As to claim 17, Mayer discloses a system for interactive ads displayed on TV 
equipment and Nemirofsky teaches electronic orders for advertisements (as combined in 
claim 1, see Mayer, col. 2, 11. 30-43 for ad scheduling, col. 3, 11. 39-43 for ads on TV 
equip, and fig. 1), 

Mayer does not teach scheduling by user TV equipment, however, Schein, who 
discloses an interactive TV schedule, does disclose the scheduling including scheduling 
by user television equipment (see Schein, col. 3, 1. 54-col. 4, 15, e.g., from schedule on 
TV user may schedule his/her viewing for a period of time). 

Therefore, it would have been obvious to one of ordinary skill in the art at the 
time the invention was made to combine the system of Mayer with the interactive TV 
schedule of Schein so that the user has the ability to schedule viewing or further explore a 
TV schedule (or a particular part, such as a "day part") from his/her user equipment (see 
Schein, col. 3, 11. 54-57); 

receiving orders for interactive advertisements to be displayed with the interactive 
television application (see Nemirofsky, col. 18, 11. 28-62, e.g., a playlist contains 
instructions on scheduling of ads (which ads to play and when to play them) received via 
a host computer (i.e., electronic orders) from the stores where they are to run); 

assigning each interactive advertisement to a day part (see Schein, col. 18, 11. 50-60, the 
infomenu that comes up during Monday Night Football is context specific — specific to 
that day and time (and event)); 
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and displaying the interactive advertisements with the interactive television application 
based on the assigned day part (see Schein, fig. 13B; e.g., a program info menu pops up 
with IPG functionality advertising further football items or the program guide or hotlinks 
to a possible website and col. 19, 11. 6-15). 

As to claim 18, it is similar to claim 14 and therefore is analyzed similarly (see 

above). 

As to claim 19, Mayer (and Nemirofsky and Schein as combined in claim 17) 
disclose the method defined in claim 17, wherein the orders include information on a 
desired day part (see Nemirofsky, col. 1 1, 11. 47-55 e.g., the times of day or (day parts) 
when ads run are customizable). 

As to claim 20, Mayer (and Nemirofsky and Schein as combined in claim 17) 
disclose the method defined in claim 17, wherein assigning includes assigning day parts 
based on the received orders (see Schein, col. 15, 11. 30-38; e.g., an order (similar to a 
search request) may be characterized by a day part (as the search engine may allow). 

7. Claims 10 and 12 are rejected under 35 U.S.C. 103(a) as being unpatentable over Mayer 
(US 5774534) in view of Nemirofsky et al. (US 5761601) in further view of Peckover 
(US 6119101). 

As to claim 10, Mayer (and Nemirofsky as combined in claim 1) disclose the 
method defined in claim 1, further comprising determining a price for electronic orders , 

Mayer does not expressly consider info contained in the order to determine 
pricing; however, Peckover, who discloses agents for e-commerce, based on electronic 
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order information included in each electronic order (see Peckover, col. 4, 11. 54-66, e.g., 
demand is represented by each order so analysis of the order (demand) is part of the 
determination of price). 

Therefore, it would have been obvious to one of ordinary skill in the art at the 
time the invention was made to combine the system of Mayer with the agents system for 
e-commerce of Peckover, to gather and exchange market information to support e- 
commerce and thereby better serve both the consumer and advertiser (see Peckover, col. 
10, 1. 60-col. 11,1. 67). 

As to claim 12, Mayer (and Nemirofsky as combined in claim 1) disclose the 
method defined in claim 1, further comprising determining a price for electronic orders 
based on how the interactive advertisements are scheduled to be displayed and based on 
delivery success rates (see Mayer, col. 15, 1. 62-col, 16, 1. 10 and fig. 8; e.g., the time slot 
when the ad is to run may determine the particular price for that ad, see the range of 
prices across time periods in fig. 8 and Peckover, col. 4, 11. 14-35, e.g., the delivery 
success rate gives the advertiser things to consider in determining a price, say for such an 
an ad). 

Inquiries 

8. Any inquiry concerning this communication or earlier communications from the 

examiner should be directed to Paul J. Graham whose telephone number is 571-270- 
1705. The examiner can normally be reached on Monday-Friday 8:00a-5:00p EST. 
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If attempts to reach the examiner by telephone are unsuccessful, the examiner's 



for the organization where this application or proceeding is assigned is 571-273-8300. 
Information regarding the status of an application may be obtained from the Patent 
Application Information Retrieval (PAIR) system. Status information for published 
applications may be obtained from either Private PAIR or Public PAIR. Status 
information for unpublished applications is available through Private PAIR only. For 
more information about the PAIR system, see http://pair-direct.uspto.gov. Should you 
have questions on access to the Private PAIR system, contact the Electronic Business 
Center (EBC) at 866-217-9197 (toll-free). If you would like assistance from a USPTO 
Customer Service Representative or access to the automated information system, call 
800-786-9199 (IN USA OR CANADA) or 571-272-1000. 



supervisor, Vivek Srivastava can be reached on 571-272-7304. The fax phone number 
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